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PRESERVATION  
AT A GLANCE

Circulation: 125,000

Readership: 300,000

Frequency: 4 times  
per year

Readership: Affluent, 
active, educated

Website:  
SavingPlaces.org

HISTORIC TRAVEL DIRECTORY

Preservation readers have  
a passion for heritage travel 
Preservation readers have a passion for heritage travel and turn to the 
magazine to learn about historic sites and travel destinations.

Preservation magazine features a variety of travel destinations in every 
issue, highlighting the best historical places to visit from Hawaii to 
Texas to Vermont. 

Turn over for specs

IN THE LAST YEAR*:

87% of readers traveled in the United States

85% visited museums

79% toured historic homes and gardens

78% visited historic cities/towns

73% took day trips to historic sites

CLIFFORD PICKETT

*Readex Research reader 
study, April 2014

“Preservation 
magazine is 
such a good 
fit for us, so 
we’re glad to 
continue the 
relationship.   
 —Fallingwater
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BUY PRINT AND EMAIL AND SAVE! (GROSS)

MATERIAL SUBMISSION
Email: Advertising@savingplaces.org
Submit Calendar Events: SavingPlaces.org/calendar

HISTORIC TRAVEL DIRECTORY
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Step into the grandeur!

 Wilmington, Delaware 

Historic Berlin

@Visit   
Maryland

Antiques & Boutique Shops
Restaurants & Bakeries

Fine & Local Art

Top 20 Towns to Visit
Smithsonian Magazine, May 2014.

The Atlantic Hotel 
(Circa 1895) • www.atlantichotel.com

www.BerlinMainStreet.com

LOUISIANA

MARYLAND

ILLINOIS

MARYLAND

DELAWARE

MARYLAND

Small towns, Chesapeake Islands 
and endless water trails... An abundance 

of history and heritage await you! 
Come discover all that 

Somerset County has to offer.
VISITSOMERSET.COM  •  800.521.9189
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FRANK LLOYD WRIGHT’S
LAURENT HOUSE

Rockford, Illinois 
815.877.2952 
www.laurenthouse.com

Built in 1952, the Laurent House is a 
pristine, hemicycle Usonian home—the 
only one FLW designed for a person 
with a disability. This historic house 
museum is complete with original FLW 
designed furnishings and considered by 
Mr. Wright to be his “Little Gem.” 
Plan your visit today!

The Woolworth Building
233 Broadway, New York City

1913 Landmark by Cass Gilbert, Architect

Take a tour of the magnificent lobby
by pre-registration only

www.WoolworthTours.com

following the 120 – mile
Gillespie County Country

Schools Trail map.
See 17 historic one-room

schools dating from 1847 to
1930 and learn the 3 R’s
with a German touch.

Register at schools to help
fund preservation. Find us at
www.historicschools.org.

Drive the Texas Hill Country

NEW YORK

VIRGINIA

NEW YORK

TEXAS

MISSOURI

TEXAS

Download 
Our APP

Job No: STH15 7223
Title: Live the Legacy of the Lees
Agency: Ethicom
Contact: Linda Andrus
 757-626-3867 x301
 Linda@Ethi.com
Client:  Stratford Hall
Contact: Jim Schepmoes
 804-493-1971
 JSchepmoes@stratfordhall.org
Pub: Preservation Magazine
Issue: Summer 2015
Target: General Tourism
Pub Contact: Susan Seifert   
 410-377-3007
 SusanSeifert@verizon.net
Size: 1/6 Page 2.25” x 4”
Deadline: May 1, 2015
Proof: #2 April 29, 2015

Live the Legacy 
of the Lees

483 Great House Road
Stratford, Virginia 22558    804-493-8038

StratfordHall.org   

Print Only $1,500 $1,400 $1,300

Print ad/Email ad* $1,900 $1,750 $1,600 
(list of 225,000) 10% savings 12% savings 20% savings

Ad 1x 2x 4x

Winter Nov. 4, 2019  Nov. 12, 2019   Late January

Spring Feb. 17, 2020  Feb. 24, 2020 Mid-April

Summer May 18, 2020  May 27, 2020  Mid-July

Fall Aug. 19, 2020  Aug. 28, 2020 Mid-October

Issue Close   Materials Due   Mailed

TRAVEL DIRECTORY—PRESERVATION MAGAZINE DEADLINES

AD SPECS 

Print Ad  
2.25" x 4"

Banner Ad  
300 x 250 pixels

*Please check for availability of email newsletter.

VALUE ADDED  
FOR ALL 
ADVERTISERS:
Spotlight on 
Advertisers direct 
response program— 
in print and online




